
 283 

 

Bibliografia 
 

 
Achrol (1997), “Changes in the theory of interorganizational relations in 

marketing: towards a network paradigm”, in Journal of the academy of 
marketing science, n. 25, pp. 56-71 

Achrol, Kotler (1999), “Marketing in the Network Economy”, in Journal of 
Marketing, vol. 63, pp. 146-163 

Aldrich, Marsden (1988), “Environment and organizations”, in Handbook of 
sociology, di Smelser; Baverly Hills, Sage 

Alpher (2000), “Panacea or Placebo? The Long-Term Prognosis for UDDI”, in 
www.ebizq.com  

Alt, Fleish, Oesterle (2000), Business Networking: shaping enterpise relationship 
on the internet, Berlino, Springer 

Alt, Puschmann, Reichmayr (2000), “Strategies in business networking”, in 
Business networking: shaping enterprise relationships on the internet, di 
Oesterle, Fleish, Alt; Berlino, Springer 

Araujo, Easton (1996), “Networks in socioeconomics systems”, in Networks in 
marketing, Iacobucci; Thousand Oaks (California), Sage Inc. 

Autry, Daugherty, Stank (1999), “Collaborative planning: supporting autometic 
replenishment programs”, in Supply Chain Management, vol. 4, n. 2, pp. 
75-85 

Axelsson, Easton (1992), Industrial networks: a new view of reality, New York, 
Routledge 

http://www.ebizq.com/


 284 

Baker (1992), “The network organization in theory and practice”, in Networks 
and organizations , Nohria e Eccles; Boston, Harvard business school press 

Baker, Wayne, Philip Shumm (1991), Organizations as networks: theory and 
methods, working paper, University of Chicago 

Bruce, Ireland (2000), “CPFR: only the beginning of collaboration”, in Supply 
Chain Management Review, n. 5, pp. 80-88 

Burt (1980), “Models of Network Structure”, in Annual Review of Sociology, n.6, 
pp. 79-141 

Burt (1983), Corporate profits and cooptation: networks of markets constraints 
and directorate ties in the American economy, New York, Academic press 

Caravita (2000), “Arriva l’esperanto della rete”, in Il sole 24 ore, 19 ottobre 2000 
Chang (1999), CMW overview, ADTF Cambridge meeting 
Christiaanse, Kumar (2000), “ITC-enabled coordination of dynamics supply 

webs”, in International Journal of Physical Distribution and Logistics 
Management, vol. 30, n. 3/4, pp. 268-285  

Clarke (1998), “Virtual logistics”, in International Journal of Physical 
Distribution and Logistics Management, vol. 28, n. 7, pp. 486-507 

Coase (1937), “The nature of the firm”, in Economica, pp. 386-405 
Coase (1960), “The problem of social cost”, in Journal of law and economics, 

Ottobre, p.1-44 
Cohan (1999), Net profit: how to invest and compete in the real world of internet 

business, San Francisco, Jossey-Bass Publishers 
Cohan (1999), Net profit: how to invest and compete in the real world of internet 

business, San Francisco, Jossey-Bass Inc. 
Cunningham, Fröschl (1999), Electronic business revolution: opportunities and 

challenges in the 21st century, Berlino, Springer 



 285 

De Figueiredo (2000), “Finding sustainable profitability in electronic 
commerce”, in Sloan Management Review, n. estate 

Downes, Mui (1998), Unleashing the Killer App. Digital Strategy for Market 
Dominance, Boston, Harvard Business School Press 

Dun & Bradstreet (1999), “United Nations Development Programme and Dun & 
Bradstreet Introduce the First Global Product Classification Standard”, in 
www.dnb.com  

Dun & Bradstreet (2000), “Competitive advantages to buyers and sellers using 
UN/SPSC”, in www.dnb.com 

Edelman (1998), “Patterns of deconstruction: the orchestrator”, in www.bcg.com 
Edelman (1999), “Patterns of deconstruction: layer mastery”, in www.bcg.com 
Eisenhardt, Galunic (2000), “Coevolving. At least, a way to make synergies 

work”, in Harvard Business Review, n. 1, pp 91-101 
Evans (1998), “How deconstruction drives de-averaging”, in www.bcg.com 
Evans, Wurster (1997), “Strategy and the new economics of information”, in 

Harvard Business Review, n. 5 
Evans, Wurster (1999), “Getting real about virtual commerce”, in Harvard 

Business Review, n. 6, pp. 85-94 
Evans, Wurster (2000), BitBang: come la nuova economia dell’informazione 

trasforma la strategia aziendale, Milano, Il Sole 24 ORE 
Galaskiewicz (1996), “The new network analysis and its application to 

organizational theory and behaviour”, in Networks in marketing, Iacobucci; 
Thousand Oaks (California), Sage Inc. 

GE information services (1999), Xml’s impact on e-commerce, white paper 
Goggin (2000), “Building global B2B”, in  www.zdnet.com reviews 

http://www.zdnet.com/
http://www.bcg.com/
http://www.bcg.com/
http://www.bcg.com/
http://www.dnb.com/


 286 

Gracking, Salcedo (2000), “The e-value chain”, in Supply Chain Management 
Review, n. 4, pp. 63-68 

Graham, Hardaker (2000), “Supply chain management across the internet”, in 
International Journal of Physical Distribution and Logistics Management, 
vol. 30, n. 3/4, pp. 268-295 

Granada Research (1998), Product classification using the UN/SPSC, Granada 
Research white paper 

Grandori (1995), L’organizzazione delle attività economiche, Bologna, Società 
editrice il Mulino 

Granovetter (1985), “Economic action and social structure: the problem of 
embeddedness”, in American journal of sociology, n.91, pp. 481-510 

Greis, Kasarda (1997), “Enterprise logistics in the information era”, in California 
management review, n. 4, pp. 55-78 

Guilotte (2000), Introducing MetalXml, SteelScreen AB white paper 
Hagel, Singer (1999), “Unbundling the Corporation”, in Harvard Business 

Review, n.2, pp. 133-141 
Hillis (2000), “The bandwidth bomb”, in Harvard Business Review, n. 5, pp. 

179-186 
Hinterhuber, Levin (1994), “Strategic networks – the organization of the future”, 

in Long range planning, vol, 27, pp. 43-53 
Huber (1984), “The nature and design of post-industrial organizations”, in 

Management science, n. 30, pp. 928-951 
Iacobucci (1996), Networks in marketing, Thousand Oaks, California, Sage 

Pubblications 
Jones, Tucker (2000), “Leveraging the power of the internet for optimal supplier 

sourcing”, in International Journal of Physical Distribution and Logistics 
Management, vol. 30, n. 3/4, pp. 255-267   



 287 

Kamauff, Myhr, Spekman (1998), “ An empirical investigation into supply chain 
management: a perspective on partnership”, in International Journal of 
Physical Distribution and Logistics Management, vol. 28, n. 8, pp. 630-650 

Kaplan, Sawhney (2000), “E-hubs: the new B2B marketplaces”, in Harvard 
Business Review, n. 3, pp. 97-103 

Klein (1996), Interorganizationssysteme und unternehmensnetzwerke, 
Wiesbaden, DUV 

Laster (2000), Dell’s transition to xml, www.dell.com, white paper 
Lincoln (1982), “Intra- (and inter-) organizational networks”, in Research in the 

sociology of organization, vol 1, pp.1-38 
Magretta (1998), “Fast, global, and entrepreneurial: supply chain management, 

Hong Kong style”, in Harvard Business Review, n. 5, pp 103-114 
Magretta (1998), “The power of virtual integration: an interview with Dell 

Computer’s Michael Dell”, in Harvard Business Review, n.2 pp. 72-84 
Miles, Snow (1992), “Causes of failure in network organizations”, in California 

Management Review, Vol. 34 n. 4. pp. 53-72 
Mintzberg (1979), The structuring of organizations, Englewood Cliffs (NJ), 

Prentice-Hall 
Morrison, Wise (2000), “Beyond the exchange: the future of B2B”, in Harvard 

Business Review, n. 6, pp. 87-96 
Murphy, Daley (1999), “EDI benefits and barriers”, in International Journal of 

Physical Distribution and Logistics Management, vol. 29, n. 3, pp. 207-219 
Negroponte (1995), Essere Digitali, Milano, Sperling & Kupfer Editori s.p.a. 
Nohria (1992), “Is a network perspective a useful way of studying 

organizations?”, in Networks and organizations , Nohria e Eccles; Boston, 
Harvard business school press 

http://www.dell.com/


 288 

Nohria, Eccles (1992), Networks and organizations, Boston, Harvard business 
school press 

Nohria, Ghoshal (1997), The differentiated networks: organizing multinational 
corporations for value creation, San Francisco, Jossey-Bass Inc. 

Nonaka (1991), “The knowledge creating company”, in Harvard Business 
Review, Novembre 

Nonaka, Takeuchi (1995), The knowledge creating company, New York, Oxford 
University Press 

Nonaka, Takeuchi (1995), The knowledge creation company, New York, Oxford 
university press 

O’Sullivan, Whitecar (2000), “Implementing an Industry e-Business Initiative: 
Getting to RosettaNet”, Intel Technology Journal, n.1 2000 

OBI Consortium (2000), Open Buying on the Internet: a standard for business-
to-business internet commerce, OBI Consortium, white paper 

Oesterle, Fleish, Alt (2000), Business networking: shaping enterprise 
relationships on the internet, Berlino, Springer 

Olsen (2000), “An overview of B2B integration”, in EAI Journal,  Maggio 
OMG (2000), Common Warehouse Metamodel (CWM) Specification, Object 

Management Group, white paper 
Pfohl, Buse (2000), “Inter-organizational logistics systems in flexible production 

networks”, in International Journal of physical distribution and logistics, 
N. 5, pp. 388-408 

Polyani (1966), The tacit dimension, Routledge & Kegan Paul 
Porter (1998), “Clusters and the new economics of competition”, in Harvard 

Business Review, n. 6, pp.77-90 



 289 

Powell, Smith-Doerr (1994), “Network and economic life”, in The handbook of 
economic sociology, Smelser e Swedberg; Princeton, Princeton university 
press. 

Prahalad (1999), “The new meaning of quality in the information age”, in 
Harvard Business Review, n. 5, pp. 109-118 

Rogers (1962, 1983, 1995), Diffusion of Innovation, New York, The Free Press 
RosettaNet (1998), Catalog Update PIP Scenario, RosettaNet white paper, 

www.rosettanet.org  
RosettaNet (1999), RosettaNet Implementation Framework Specification v.1.1, 

RosettaNet white paper, www.rosettanet.org  
RosettaNet (2001), RosettaNet background information, RosettaNet white paper, 

www.rosettanet.org  
Sabath (1998), “Volatile demand calls for quick response. The integrated supply 

chain”, in International Journal of Physical Distribution and Logistics 
Management, vol. 28, n. 9/10, pp. 698-703 

Sarkis, Sundarraj (2000), “Factors for strategic evaluztion of enterprise 
information technologies”, in International Journal of Physical Distribution 
and Logistics Management, vol. 30, n. 3/4, pp. 196-220 

Schaefer, Sharma, Staber (1996), Business networks: prospect for regional 
development, Berlino, Walter de Gruyter 

Semler (2000), “How we went digital without a strategy”, in Harvard Business 
Review, n. 5, pp. 51-58 

Sinha (2000), “Cost transparency: the net’s real treat to prices and brands”, in 
Harvard Business Review, n. 2, pp. 43-50 

Stank, Daugherty, Autry (1999), “Collaborative planning: supporting automatic 
replenishment programs”, in Supply Chain Management, vol. 4 n. 2 pp 75-
85 

http://www.rosettanet.org/
http://www.rosettanet.org/
http://www.rosettanet.org/


 290 

Stern (1998), “The deconstruction of value chains”, in www.bcg.com 
Sydow (1996), “Flexible specialization in regional networks”, in Business 

Networks – prospects for regional development, Staber, Schaefer, Sharma; 
Berlino, Walter de Gruyter & Co. 

Syncra Systems (2000a), CPFR introduction, Syncra Systems Inc. white paper 
Syncra Systems (2000b), The next wave of supply chain advantage”, Syncra 

Systems Inc. white paper 
Thompson, Strickland (1999), Strategic management: concept and cases, 

Boston, Irwin/McGraw-Hill 
UDDI.org (2000a), UDDI executive white paper, www.uddi.org, white paper 
UDDI.org (2000b), UDDI overview, www.uddi.org, presentazione PowerPoint 
UDDI.org (2000c), UDDI technical white paper, www.uddi.org, white paper 
Valdani (2000), “I quattro fondamenti dell’economia digitale”, in Economia & 

Management, n. 3, pp. 51-67 
Wasserman, Faust (1994), Social network analysis. New York, Cambridge 

university press 
WebMethods (2000), The model for B2B integration: Dell Computer 

Corporation and webMethods, www.webmethods.com, white paper 
Weik (1976), “Educational Organizations as Loosely Coupled Systems”, in 

Administrative Science Quarterly, Marzo, pp. 1-19 
White (1970), Chains of opportunity, Cambridge, Harvard university press 
Williamson (1975) Markets and Hierarchies: analysis and antitrust implication , 

New York, Free Press 
Williamson (1979), “Transaction cost economics: the governance of contractual 

relations”, in American journal of sociology , n. 87, pp. 548-577 

http://www.webmethods.com/
http://www.uddi.org/
http://www.uddi.org/
http://www.uddi.org/
http://www.bcg.com/


 291 

Winfrey, Hanson (1999), Open Buying on the Internet, Dell Computer 
Corporation, white paper 

Yee (2000), “Order out of chaos: understanding B2B integration patterns”, in 
www.ebizq.com 

http://www.ebizq.com/

